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It only seems fitting that the cutting of a 
ribbon marks the official opening of EVTEKS, the 
15th annual home textile exhibition in Istanbul, 
Turkey. But the man poised with a pair of scis-
sors isn’t the head of a lucrative textile manufac-
turer or trend forecaster with celebrity cachet. It’s 
His Excellency Mr. Recep Tayyip Erdogan, Prime 
Minister of the Republic of Turkey, whose pres-
ence underscores the importance and magnitude 
of the exhibition. 

This is Istanbul, after all, the only city in 
the world that straddles Europe and Asia, rival-
ling other hot spots with its storied history and 
emerging talent. Moreover, it’s the epicentre of 
the multi-billion dollar textile trade, where fab-
rics are woven for a design-conscious global 
marketplace.

During the four-day event held in May, visi-
tors and buyers’ delegations from 48 countries 
descended upon Istanbul to explore just some 
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of the 667 exhibitor companies – the majority 
from Turkey – that presented more than 1,500 
brands of textiles that will turn up in more than 
10,000 products from familiar companies like 
Sears, Ikea, Zara Home, Marks & Spencer and 
Laura Ashley. 

I’m just one of the estimated 100,000 people 
milling about, surrounded by metres upon metres 
of fabrics from burnt-out velvets to impossibly 
intricate lace work and faux bois patterns. Some 

exhibitors’ spaces are palatially outfitted with 
high-end furnishings bedecked with their textiles. 
People lounge on sofas or gather around tables 
discussing business opportunities while sampling 
plates of pistachio-flecked pastries and drinking 
Turkish coffee from tiny cups, all under the ever-
present blue-and-white nazar boncuk amulets 
overhead, said to ward off the evil eye. 

But I’m here to discover the trends as fore-
casted by the experts who constantly scan the 

EMOTION: Heavy macramé knits, 
featherweight fabrics and lacework 
in pale and neutral tones.

trendwatch

TRADITION: Represented by the 
Tree of History (left). Visualized 
in blue and black tones seen in 
denim, geometrics and vintage. 
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landscape pinpointing the must-have fabrics that 
not only will fill our homes, but that will fulfill 
our moods in the months and years ahead. 

The showpiece of EVTEKS is the trend 
forum – dubbed Labyrinth of Life. It was devel-
oped by design tour-de-force Inkrit Berbee and 
Gunnar Frank, working under the umbrella of 
Amsterdam-based Lobster Concepts, a creative 
incubator of sorts in the interior and fashion sec-
tor. With no beginning or end, the labyrinth’s 
path is said to lead us through stages of growth 
– trend themes conceptualized by Berbee and 
Frank – that are visualized as moods with cor-
responding fabrics and colour schemes. These 
moods are symbolized by the six “trees of life.”  

The mood Emotion, for instance, is symbol-
ized by The Tree of Innocence. White-on-white 
or barely there neutral tones (celadon, peach, but-
termilk and lavender) are seen in featherweight 
fabrics, elegant origami pleats, woolen lace, and 
plenty of heavy and macramé knits. 

By contrast, Tradition, described as “a mood 
that flirts with both past and present, and there-
fore never appears nostalgic,” is represented 
by the Tree of History, and the world’s favou-
rite colour: blue. Berbee explains that tassels 
are big, and black is strong, too. Luxurious vel-
vets, graphic patterns re-scaled and vintage fab-
rics reflect a return to tradition. The inspiration: 
Oscar Wilde, Dutch painters, and early American 
workwear. 

It’s no surprise that Evolution, represented 
by the Tree of Miracle, pays homage to nature 
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EROSION: Handmade feel with 
rough material and floating yarns; 
earthy tones and deep orange, 
purple and red accents. 

EVOLUTION: Homage to nature 
with a hint of the surreal in over-
sized skins and unexpected 
colours. 
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Style Setter:
Vincente Gregoire, Nelly Rodi 
Lifestyle
In his Décor & Atmsophere 2011 
presentation at EVTEKS, Gregoire, 
whose style and trend forecasting 
cred extends to names like H&M, 
Louis Vuitton, Samsung and LG, 
forecasted four key themes for fall/
winter.  Here are some highlights:

FAll/WINter
1. Happy Farm: Design wed with 
industry • Modern handmade 
knits • Grey tones with pops of 
dramatic colour. 

2. Precious Carnival: • Ethnic 
inspired (not too folky) • “Snow” 
combined with sensuous red (a 
bit orange-y purple) • Pewter and 
shabby patinas add structure.

3. Urban Velvet: Natural luxury 
mixed with industry • Focus on 
velvets, silk, wool, leather, green- 
gold, and touches of baroque. 

4. Night Bird: The new black; 
neutrals combined with precious 
stone • Opulence – feathers and 
butterflies treated like brooches • 
Damask and brocades inspired by 
Oriental flowers. l

ABSTRACTION: Mint, coral and 
turquoise accompanied by white 
and silver in transparent fabrics look 
toward the future.



SSC counters
1/3s

Spaces inc
1/3s

october 2009 BC HOME |  62

with enlarged animal skin patterns in unexpected 
colours, textures that emulate plants, and a jun-
gle of oversized flora. The look is lively, with a 
hint of the surreal. Fresh garden-inspired green 
tones are accented by coral. Erosion, symbolized 
by the Tree of Wisdom, is rooted in nature but 
focuses on a return to the authenticity of Hispanic 
and Mexican folklore see in handcrafted fabrics. 
Rough materials, linen, hemp and bamboo mixes 
reflect a focus on sustainability. Colour schemes 
include dusty and faded earth tones punctuated 
with deep orange, purple and reds. 

With a nod to the future, Abstraction, sym-
bolized by the Tree of Dreams, turns toward sci-
ence as “high-tech poetry” with dynamic pas-
tels and an interplay of transparent and light-
weight layers (think ultra-modern sheers) as seen 
in chiffon, synthetic materials, dreamy surface 
effects and opulent silks. Punchy pastels – mint, 
coral, turquoise and lavender – are accented with 
white and silver.

Finally, the dare-to-be-different Revolution, 
not to be confused with “revival,” says Berbee, 
is boldly represented by the Tree of Victory. 
Stylishly rebellious, high-wattage colours (rasp-
berry, spruce, chartreuse, teal, navy and tomato) 
are tempered with white. A rainbow of digital 
graphics and glossy coatings are right at home 
with naïve ginghams and plaids, ’60s woolens 
and harlequin checks. n

REVOLUTION: Psychedelic prints, 
gingham and glossy coatings in 
intense colours – always tempered 
with white.


